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So how do you start turning one-time shoppers into 
repeat customers?

A customer purchases a pair of shoes from your brand and in the 
confirmation email, you recommend a pair of socks to go with the shoes. 
They click on the email and purchase those socks—you've just converted 

another sale from the same customer. 

FOR EXAMPLE

 

Loyal customers are the key to
efficient growth.
Did you know that acquiring a new customer can be anywhere from 
5 to 25 times more expensive than retaining one you already have? 
What’s more, increasing customer retention by a mere 5% can increase 
business profits by 25%! 

In order to transform new customers into
repeat buyers, you need to create a great
customer experience and offer powerful
incentives to shop with you again.

The best way to do this is by creating a post-
purchase email funnel. A post-purchase email
funnel includes emails that customers receive
after they’ve bought something from your
brand. 

+25% 
INCREASE IN
BUSINESS PROFIT

A 5% customer 
retention increase can 
lead to

https://www.huntclub.com/blog/average-customer-acquisition-cost#:~:text=Acquiring%20a%20new%20customer%20can,who%20generate%20the%20most%20profit.
https://www.huntclub.com/blog/average-customer-acquisition-cost#:~:text=Acquiring%20a%20new%20customer%20can,who%20generate%20the%20most%20profit.
https://www.huntclub.com/blog/average-customer-acquisition-cost#:~:text=Acquiring%20a%20new%20customer%20can,who%20generate%20the%20most%20profit.


 

Why are notification emails the best channel to optimize? 

5X 
MORE CLICK FROM
NOTIFICATION
EMAILS

Compared to 
traditional marketinig 
emails

So how do you get started? The best place to start building your post- 
purchase funnel is by optimizing a channel you already have—your 
Shopify notification emails. That’s right, your Order Confirmations, 
Shipping Updates, Account Welcomes, and 25 more emails that Shopify 
sends on your behalf.

The most exciting stage of your customer
journey is at purchase. And once a customer
makes a purchase, they are eagerly waiting
for their confirmation email to verify the
purchase went through, the shipping
information is correct, and get updates on
delivery. 

It’s no surprise that these notification emails
are clicked 5X more than traditional marketing
emails.

Bonus: Businesses are legally required to send notification emails, also 
known as transactional emails, which means that every customer 
receives them, no opt-in required.

Optimizing these notification emails for new sales is a no-brainer. Stop
leaving money on the table and start using your notification email
templates to increase repeat customers & boost sales.

“We started making money on Day 1. After 30 days with our 
optimized emails, we had a 50X ROI. Incredible!” 

- BETTER WAY HEALTH, A SPENTLY CUSTOMER 



OFFER PERSONALIZED 
PRODUCT RECOMMENDATIONS

You can include personalized 
product recommendations based on 
recent purchases or promote your 
most popular collection.

Shoppers will get to discover 
products they may not have seen 
while browsing your store that they 
are likely to buy. 

4 Steps To Optimize Your
Notification Emails For New Sales

Wholesale Fashion Shoes Confirmation Email by Spently

“$280,000 new sales generated in
just 5 months by optimizing our
Shopify notification emails.” 

- WHOLESALE FASHION SHOE, A 
SPENTLY CUSTOMER



Easily create unique discounts in
each email template to reward
customers and keep them coming
back. 

Set discounts to be personalized with
customer name, one-time use,
include expiration dates to drive
urgency, or apply to orders above a
set amount.

INCLUDE UNIQUE DISCOUNTS

Hat Heaven Confirmation Email by Spently

“$200,000 new sales generated by 
optimizing its Shopify notification 
emails. ” 

- HAT HEAVEN, A SPENTLY CUSTOMER



Winback customers that have 
abandoned their checkout
Send an automated email to 
customers that haven’t shopped
in the last X amount of days
Request customer reviews X days 
after they’ve purchased a 
product
Remind customers to restock their 
purchases at the right time 

Increase sales from repeat customers 
by triggering automated email 
campaigns based on customer 
behavior. A few of the most effective 
ways to do this: 

REMIND CUSTOMERS TO 
COME BACK WITH AUTOMATED 
FOLLOW UP CAMPAIGNS

Nudestix Confirmation Email by Spently

"84% improvement in 
conversion from abandoned 
checkout emails."

- NUDESTIX, A SPENTLY CUSTOMER



"Our emails look amazing, they 
convert to ROI, and the whole 
post-purchase experience is 
designed for a seamless customer 
experience"

- BONBUZ, A SPENTLY CUSTOMER

Customize your emails so they 
look like your website and create
more trust with new customers.
Include shipping expectations 
with FAQs to reduce where is my 
order (WISMO) support requests, 
build hype for a new product
launch or sale, and so much 
more.

ADD CUSTOM BRANDING AND 
COPY TO YOUR NOTIFICATION 
EMAILS

bonbuz Out for Delivery Email by Spently



Add personalized recommendations 

Offer incentives, discounts unique to that shopper 

Customize text, colors, and graphics to match your branding 

Track and analyze revenue from your post-purchase notifications 

You need a solution that gives you the power to fully customize and 
measure your notification emails. Here’s a checklist below:

This is why we created Spently, the Shopify app thousands of large and 
small eCommerce businesses use to increase repeat customers post- 
purchase. 

In 2021 alone, Spently generated more than 
$100M in repeat sales for brands. 

With Shopify alone, you can only edit the email header text. 
Traditional email marketing tools don’t allow the full range of 
customization for notification emails. 

How do you get started?

"We use Klaviyo for the bulk of our email marketing, but using only that leaves 
holes in an email strategy. We weren't able to leverage notification emails to 
generate more revenue. Spently changed that, and they gave us a lot more 

control over what our emails looked like and how they functioned. That's 
enough to pay for the service, I promise you."

- BOOTY PARLOR , A SPENTLY CUSTOMER



“In the first 45-days of use, Spently helped me to 
obtain over $75K in revenue that otherwise we 

might not have gotten for my business." 

“The app is just running in the background at 
all times and generating revenue for us on a 

daily basis" 

TRY SPENTLY TODAY

Questions? Email us at accounts@spentlyhq.com

With Spently, brands have the power to fully optimize Shopify
notification emails with dynamic product recommendations, discount
offers, and automated campaigns—proven to drive new sales. 

On average, Spently customers see: 

About Spently

Shopify brands have given Spently 5 star reviews
in the Shopify App Store!

6X
RETURN ON INVESTMENT

14%
INCREASE IN SALES

11%
REPEAT PURCHASE RATE

mailto:info@spently.com
https://apps.shopify.com/spently

